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World Hotel Association

A Brief Introduction to WHA

World Hotel Association Co., Ltd. Was registered and founded in Hong Kong on Sept. 27th, 2007. Under the
care and guidance by leadership of UNWTO and China National Tourism Administration, World Hotel
Association was officially founded on 31st, March, 2008. It is not only the first hotel industry service platform in
the world but also an industry authority which integrates industrial media, culture, consultancy, channels and
investment & financing. (The operating organization in China is Shanghai Pan Tourism Media Co., Ltd. and Pan
Tourism (Beijing) International Media Co., Ltd.). Taking Beijing as its operating headquarter, WHA utility
networks covers across China's mainland and international regions with nearly 10 branches and offices. With
the purpose of adapting to the new situation, WHA International Organization was set up on July 9th, 2013 and
WHA Beijing Representative Office was established on February, 6th, 2015 under the approval of Hong Kong

and Chinese competent government departments.

The WHA System is comprised of "World Hotel" magazine, World Hotel Website, WHA Official WeChat
Platform, Pan Tourism Agency, World Hotel Forum, Culture & Tourism International Summit, Continental
Diamond Award, Culture&Tourism International Research Institute, World Hotel China Leaders Club, World
Hotel Brand Research Center, Continental Diamond Hotel Organzation, Hotel and Tourist Product Design Center,
over ten brands, providing services like media, culture, consultancy, exhibition, planning, design and wide-
ranging cooperation The operating organization in Greater China is Pan Tourism Culture Group, and its
executive organizations are: Shanghai Pan Tourism Media Co., Ltd. and Pan Tourism (Beijing) International
Media Co., Ltd. WHA and FHOTO have cooperation with many municipal governments, such as Beijing ,
Shanghai, Hainan, Guangdong, Sichuan, Chongging,Hebei etc. In addition, we cooperated with several
international authoritative institutions and mercedes-benz, BMW, Lincoln, infiniti, audi, Toyota, ferrari emperor,
marriott, intercontinental, Hilton, wyndham, accor, China telecom, China unionpay, China jinmao group, China's
financial leasing, hna, haier, wanda, De Rucci, Beijing capital tourism group, jin jiang international group, jinling
hotel group and New Century Tourism Group, sequoia capital, and other large enterprise groups. World Hotel
Association entertains over 100 enterprise council members, more than 5,000 four and five star-rating hotels

and large-scale enterprise members, with its business disseminating across the world.

For almost 10- year design and establishment, the “WHA System” has always been running in the veins of
the entity. The core value of “media driven”, “culture-propping” and “capital operations” has fostered the
association in forging a distinctive group brand that serves for industrial media, culture, consultancy, exhibition,

award selection, project planning and design, channel resources and cultural tourism investment.

Group development — To create the first group platform in hotel industry with media, consultancy, culture,
exhibition, award selection project planning and design, channel resource and project investment and financing .

Diversified integration — To bring together authorities, industrial elites and entrepreneurs from home and
abroad.

Personalization — To build the most personalized and historically significant international brand in the

industry.



